BUSINESS PRINCIPLES
Marketing Concepts—Exam Review
Directions:  Choose the letter next to the statement that corresponds with the statement that best answers the question.  
1. Considering the needs of customers when planning, pricing, distributing, and promoting a product or service is known as:
a. Marketing function
b. Marketing concept

c. Marketing Mix
d. Marketing Price
2. A clearly identified group of consumers with needs that the business wants to satisfy.  
a. Target market
b. Marketing mix

c. Marketing function

d. Marketing concept

3. The amount of money a company has to make on a product to pay for its costs is known as: 

a. Bargaining point

b. Break-even point

c. Budget point

d. Base-price point

4. A combination of marketing elements designed to meet the needs of a target market.
a. Indirect distribution 
b. Channel of distribution

c. Product and Price
d. Marketing Mix
5.  The process by which goods move through one or more middle firms between the producer and the consumer. This process is: 
a. Direct channel of distribution

b. Channel of distribution

c. Indirect channel of distribution

d. Factors of distribution

6. The path that a product travels from producer to consumer is known as:

a. Target market

b. Marketing mix

c. Channel of distribution

d. Product

7. Anything offered to the target market to satisfy its needs is called:
a. Target market

b. Marketing mix

c. Product

d. Channel of distribution
8. The amount customers pay for a product/service and the method of payment is known as: 

a. Product
b. Price

c. Place

d. Promotion

9. The methods used to communicate information to customers in order to encourage purchases and to increase their satisfaction is known as: 
a. Product

b. Place

c. Price

d. Promotion

10. A model of an actual product created before it is presented to the public is called:

a. Product

b. Strategy

c. Proto type

d. Proto

11. Which of the following 4 P’s is directly associated with distribution? 
a. Product

b. Price

c. Place 

d. Promotion
12. What are the four marketing mix elements, often referred to as the 4 Ps of Marketing?

a. Production, place, promotion, price

b. Product, place, primitive, price

c. Product, place, price, promotion

d. Producer, place, profit, promo

13. The reasons for making a purchase is called:

a. Buying motif

b. Buying motive

c. Selling motive

d. Trading motive

14. Sam is the “middle-man” for XYZ Company.  Sam sells products and assists with distribution activities between businesses.  Sam would be considered which of the following:

a. Retailer

b. Wholesaler

c. Marketer

d. Warehouser

15. A business firm that sells directly to the consumer is:

a. Retailer

b. Wholesaler

c. Warehouser

d. Product

16. The locations where products are sold and the ways they are made available to customers.

a. Place

b. Price

c. Retailer

d. Wholesaler

17. What customers pay and the method of payment.

a. Price

b. Place

c. Promotion

d. Product
18. An ad that appears in its own browser window when an Internet user opens a web page.

a. Print Ad

b. Pop-up Ad

c. Page Ad

d. Telemarketer

19. The methods used to communicate information to customers in order to encourage purchases and to increase their satisfaction.

a. Buying motives

b. Retailer

c. Promotion

d. Price

20. A middle firm that assists with distribution activities between businesses is called

a. Retailer

b. Buying motivator

c. Wholesaler

