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INTRODUCTION TO BUSINESS—Develop Effective Products and Services
Study Guide and Guided Notes sheet
1. What is THE purpose of market research?




2. Explain the difference between secondary research and primary research:




3. What are the steps in marketing research?






4. The most common type of marketing research study involves consumer surveys. What is the purpose of surveys?





5. Explain focus groups:





6. A final method of marketing research is conducting experiments. What is an experiment?





7. Define demographics?






8. Define Green Marketing?






9. Explain “product development”?





10. Define product.



11. A product is made up of several components. It starts with___________________, which is:





12. Define product features:




13. Define brand name





14. Define packaging:



15. Define guarantee or warranty:





16. List the steps in developing a new product: Be prepared to discuss each step. 
a. ____________________________________________________

b. ______________________________________________________

c. ________________________________________________________

d. ________________________________________________________

e. _________________________________________________________

f. __________________________________________________________

g. __________________________________________________________


17. When generating idea for a new product, what is involved in this step?







18. What does it mean to “screen ideas” for a new product?




19. What is a “prototype”?




20. What does it mean to “test market a product”?





21. Products are _____________________ items you can ___________________ and ________________ wuch as books, boats and hamburgers. 


22. Define services:


23. Define intangible:


24. Describe effective service marketing:



25. What does, “services are inseparable” mean?




26. What does, “services are perishable” mean?





27. What does “services are heterogeneous” mean?




INTRODUCTION TO BUSINESS—Price and Distribute Products

Study Guide and Guided Notes sheet
28. Determining the best price for a product is a difficult marketing challenge. There are many factors that influence the price paid for a product.  Define each factor below:
a. Supply and demand




b. Uniqueness



c. Age




d. Season




e. Complexity



f. Convenience



29. Define price: When/how does the price change?



30. Define selling price:




31. Explain product costs:

32. Explain operating expenses

33. Explain profit

34. Explain gross margin

35. Explain markup

36. Explain markdown

37. Explain distribution:

38. What is “channel of distribution”?




39. Define “direct distribution”.




40. Define “indirect distribution”.




41. What is an “intermediary”?





42. Give 3 examples of an intermediary.






43. What is a “distributor”?





44. Define “wholesaler”






45. Define “retailer”.
INDEPENDENT THINKING—Using your notes, textbook, and PowerPoint to answer these questions on your own. 
1. Channels of distribution are classified in which two ways?




2. What is the purpose of demographics?






3. How does distribution affect the process of products?







4. What are the major types of intermediaries?






5. What are the four P’s?








6. Describe the difference between wholesalers and distributors.








7. Why do you think companies try to design easily recognizable logos?







8. Explain how the Internet is a channel of distribution.








9. Some companies plan special events to draw publicity for a new product. What kind of event could a shoe company hold to attract publicity for a new line of athletic shoes?









10. During what marketing function is relationship marketing a consideration?

