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	Go to www.mrsoutland.weebly.com. Read the Agenda

Sign in to Google Classroom. 
Have paper and pencil. Be in your assigned seat when the bell rings.

DON’T LET PERSONAL TECHNOLOGY HINDER YOUR SUCCESS!
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	1. Web creation question. 

a. Answer in Microsoft Word. 

b. Upload the response.  

	
	TODAY’S GOALS AND OBJECTIVES

	
	Send an Email to Mrs. Outland
· Send Mrs. Outland an email at angela.outland@fayette.kyschools.us. 

· Use the subject: Web site
· Use the salutation: Hello Mrs. Outland or (Dear Mrs. Outland). (5 POINTS)

· Email Mrs. Outland and explain what you will do with your web site once this class is over. (15 points)  

· Type your name at the end of the message (5 points)
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	Evaluate your Web site:

1. Is it easy to navigate?

2. Information easy to read?

3. Do all pages have a link back to the home page?

4. Do all links work?

5. Are pages visually appealing?

6. Do graphics load quickly?

7. Is there information when the site was updated last?



	

	Your Personal Web site. 
Include these pages—AT LEAST! 

200 Final Exam points. 

1. About Me! Include a PDF of your Resume on this page. 
2. My School Life! 
3. My Teachers! Include a head shot of each of your teachers with their name, and what they teach.
4. Digital Art

5. Video Work

6. Photography

7. Site map? 

8. Gaming Page—Review a game. 
9. A share page where you link other pages, games, etc. 
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Critical evaluation of websites is very important. Anyone
can start their own website, and there are many reasons.
people have for creating one. Because of the huge
‘amount of information available on the Internet, it s very
important that researchers be aware of how to critically
evaluate the quality of a website. Use the 5 Ws todo It

WHO

¥ Whois responsible for the page?

' Checkthe author's credentials. I the author an
expertinthe field?

' Does the website have a reputable organization or

expert supporting it?

Are there organizational or author biases?

Can the author be contacted for clarification?

+Isthe information factual or opinion?

¥ What is the purpose of the page?

+Isthe webpage a thinly disguised commercial or
opinion page with self-serving motivations?

' Can the content be verified in a traditional edited
print / electronic source?

' What is the qualtty of the page layout and
graphical images? Does it Iook professional?

' Arethere a lot of advertisements on the page?

[This informationfromthe University of Maine Library has been
modifiedby Christine Bushong]

WHEN

' When was the website created o last updated?
Credible ones will include that information.

~ How old is the information or data on the web
page? Isit stil reliable?

WHERE

+Isthe information from a reliable source?
' Wnere did the information come from?
o £du=an educational institution
o goy=a goverment entity
o .com=a commercial (business)
organization: may also be biz
o mil = a miltary organization of the U_S.
government
© org=an organization or group that doesn't
fitinto one of the other categories.

WH!

=

' Why s this information being published?
' Why do you need this information? Does it apply
to your research needs?

Remember Whenever possible, Inferetinformation
should be verified by a reputable printsource or
database thathas editorialreview. There s much
misinformation scatteredon the Infernet. An author
maymodify contentanytime. Authors mayalsoshow
bias byusing opinion verbs or appealingtothe
emotions of the reader. These are signs the website
is notreliable.







